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TOTAL SPEND 2021 

€ 262  MILLIONS
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Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

Spend (€) 

SPEND Trend – Total Market

Lockdown 1 
COVID-19

Lockdown 2 
COVID-19

+9% Increase
2021 vs. 2020
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SPEND Trend – Total Market
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Impressions

IMPRESSIONS Trend – Total Market
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Lockdown 2 
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Impresiones TOTAL

IMPRESSIONS Trend – Total Market

Lockdown 1 
COVID-19
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AD FORMATS – Total Market
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% SoV TOP15 Sector (Spend) – Total Market Año 2021
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Automotive
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Spend (€)

-43% Decrease
2021 vs. 2020

SPEND Trend – Automotive

Lockdown 2 
COVID-19

Lockdown 1 
COVID-19
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Impressions

IMPRESSIONS Trend – Automotive

-42% Decrease
2021 vs. 2020

Lockdown 2 
COVID-19

Lockdown 1 
COVID-19
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Brands

Nº BRANDS Trends – Automotive

+11% Nº Brands
2021 vs. 2019Lockdown 1 

COVID-19 Lockdown 2 
COVID-19
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AD FORMATS – Automotive
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Tourism
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Spend (€) +9% Increase
2021 vs. 2020

SPEND Trend – Tourism

Lockdown 2 
COVID-19

Lockdown 1 
COVID-19
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+7% Nº Brands
2021 vs. 2020
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AD FORMATS – Tourism
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4 percentage points

more than in 2020

INCREASE BB / HP
to the detriment of the rest of display
(16 percentage points more than in 2020)
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Entertainment
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Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

Spend (€)Lockdown 1 
COVID-19

Lockdown 2 
COVID-19

SPEND Trend – Entertainment

-35% Decrease
2021 vs. 2020
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Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

Impressions

IMPRESSIONS Trend – Entertainment

Lockdown 1 
COVID-19

Lockdown 2 
COVID-19

-57% Decrease
2021 vs. 2020
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2021 vs. 2020
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more than in 2020



Online Games (Entertainment)



Fashion / Clothes
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Spend (€)
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Spend (€) +45% Increase
2021 vs. 2020

SPEND Trend – Fashion

Lockdown 2 
COVID-19

Lockdown 1 
COVID-19



This document is strictly private and confidential and may not be copied nor its contents passed to any third party without the prior written consent of adjinn S.L.

0

50

100

150

200

250

300

350

Q1 2019 Q2 2019 Q3 2019 Q4 2019 Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021
0

50

100

150

200

250

300

350

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

Brands

Nº BRANDS Trends – Fashion

Lockdown 2 
COVID-19

Lockdown 1 
COVID-19

+16% Nº Brands
2021 vs. 2020



This document is strictly private and confidential and may not be copied nor its contents passed to any third party without the prior written consent of adjinn S.L.

18%

25%

0%

41%

9%
6%

% SoV IMPRESSIONS 2021

Video

Billboard 51% / Half Page 49%

Skin

Leaderboard 28% / Square & Rectangle 66% /
Sky craper 6%

Native

Others

AD FORMATS – Fashion

VIDEO
16 percentage points

more than in 2020
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Thank you.


