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Resultados 2021 @ |Ob:§‘

Crecimiento de 34,4% YoY #IABinversion

Redes Search Cifras en millones de euros

1.444,6

. Sociales
Display
(sin RRSS)

1.191,4

Display non video

607,3

Video

4.069,4 M€

Clasificados

Total inversion
publicidad digital

323,5
Branded Content
67,1

Publicidad Nativa

26,6

Digital
OOH Audio

0.1 Digital & TVt 3

Peso sobre el total: 25,2% 29,3% 35,5% 6,6% 1,7% 1,5% 0,2%

|

Crecimiento de 34,4%

Estudio de Inversion Publicitaria en Medios Digitales 2021

Realizado por: Patrocinado por:
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Resultados 2021
Display (sin RRSS) crece 15,3% YoY

Display
(sin RRSS)

4.069,4 M€

Total inversion
publicidad digital

Crecimiento de 34,4% YoY

Peso sobre el total: 25,2%
Realizado por: Cifras en millones de euros
pwc

T 135,4% vs. H1 2020

° £

g O

‘ iab:
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\ ®
#lABinversion

H1

H2

t 2.6% vs. H2 2020

v

Estudio de Inversion Publicitaria en Medios Digitales 2021

Patrocinado por:
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TOTAL SPEND 2021

€ 262 MILLIONS

L
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SPEND Trend - Total Market

Spend (€)
+9% Increase

Lockdown1 Lockdown 2 : 2021 vs. 2020
COVID-19 COVID-19 :

N

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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SPEND Trend - Total Market

Spend (€)

Lockdown1
COVID-19 :

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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IMPRESSIONS Trend - Total Market

Impressions

Lockdown 1
COVID-19 :

Lockdown 2 :
COVID-19 :

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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IMPRESSIONS Trend - Total Market

Impresiones TOTAL

Lockdown1
COVID-19 :

Q12020 Q22020 Q32020 Q42020 Q12021 Q22021 Q32021 Q42021 Q12022
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VIDEO '

7 percentage points

more than in 2019
1 pp more than in 2020

INCREASE NATIVE
to the detriment of
the rest of display

(13 percentage points
more than in 2019)

AD FORMATS - Total Market

% SoV IMPRESSIONS 2021

= Video

= Billboard 80% / Half Page 20%

= Skin

® Leaderboard 44% / Square &
Rectangle 54% / Skycraper 2%

m Native

Others
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AD FORMATS - Total Market

VIDEO f

2 percentage points

less than in 2019
1 pp more than in 2020

INCREASE NATIVE
to the detriment of
the rest of display

(18 percentage points
more than in 2019)

% SoV IMPRESSIONS 2021 - ES

= VVideo

= Billboard 80% / Half Page 20%

m Skin

= Leaderboard 44% / Square &
Rectangle 54% / Skycraper 2%

= Native

Others
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Anunciantes
Sector de actividad del anunciante por Share of Voice

9,1% s,sfﬁ
81)%,&

7,0%

+8
5% 5,9%

5,5% 5,5%

5,2% E

4,6%

Fuente: adjinn

pwe

4,0% ! 3,9%

Tolo}

#lABinversion

Datos proporcionados por:
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% SoV TOPI15 Sector (Spend) - Total Market Ano 2021

H%SoV 2021

10% 10%
s%‘ vs. 2019
7%
o
4%
2%
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Automotive



SPEND Trend — Automotive

Lockdown 1

covip-9 Spend (€)
Lockdown 2 -43% Decrease
: 2021 vs. 2020
Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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IMPRESSIONS Trend - Automotive

Lockdown 1

COVID19 Impressions

Lockdown 2 -42% Decrease
COVID-19 :
' 2021 vs. 2020

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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N° BRANDS Trends - Automotive

Lockdown 1

COVID-19

—

Q1 2020

Q2 2020

Q3 2020

Q4 2020

Brands

Lockdown 2
COoVID-19

Q1 2021

Q2 2021

Q3 2021

Q4 2021

+11% N° Brands

2021 vs. 2019

~—_—

Q1 2022
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AD FORMATS - Automotive

% SoV IMPRESSIONS 2021

VIDEO t

8 percentage points
more than in 2020
= Video

= Billboard 51% /Half Page 49%

= Skin

NATIVE f

31 percentage points

more than in 2019 = leaderboard 28% / Square &

Rectangle 66% / Skycraper 6%

= Native
Others
BB /HP ‘v
15 percentage points
less than in 2019 1%
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Tourism



SPEND Trend - Tourism

ockdown 1 (o)
(LZO\L/(I(I:ID—B 1E Spend (€) +9% Increase
| 2021 vs. 2020

Lockdown 2
COVID-19

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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N° BRANDS Trends — Tourism

Lockdown 1

COVID-19

Brands

Lockdown 2
COVID-19

+7% N° Brands

2021 vs. 2020

Q12020

Q2 2020

Q3 2020

Q4 2020

Q12021

Q2 2021

Q3 2021

Q4 2021

Q12022
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AD FORMATS - Tourism

% SoV IMPRESSIONS 2021

VIDEO f

4 percentage points
more than in 2020

= Video
= Billboard 51% / Half Page 49%

= Skin

INCREASE BB / HP"‘

to the detriment of the rest of display
(16 percentage points more than in 2020)

NATIVE .v

14 percentage points
less than in 2020

= Leaderboard 28% /Square & Rectangle 66% /
Sky craper 6%

= Native

Others
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Entertainment



SPEND Trend - Entertainment

: Spend (€
v pend (<) -35% Decrease

: 2021 vs. 2020

Lockdown 2
COVID-19

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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IMPRESSIONS Trend - Entertainment

Y Impressions -57% Decrease

2021 vs. 2020

Lockdown 2
COVID-19

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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N° BRANDS Trends - Entertainment

Lockdown 1
COVID-19

Brands

Lockdown 2
COVID-19

-19% N° Brands
2021 vs. 2020

Q1 2020

Q2 2020

Q3 2020

Q4 2020

Q1 2021

Q2 2021

Q3 2021

Q4 2021

Q1 2022
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AD FORMATS - Entertainment

% SoV IMPRESSIONS 2021

VIDEO '

+9 percentage points
more than in 2020

= Video

= Billboard 58% / Half Page 42%

= Skin

= Leaderboard 25% /Square & Rectangle 68% /
Sky craper 6%

= Native

Others
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Online Games (Entertainment)

Est. Impressions
5M

wn\ N

‘/ f,\ A'

L M

it —ayw) PLAYNOW
N & 2




Fashion / Clothes



SPEND Trend - Fashion

+45% Increase

Lockdown'lE
- : n
Vi Spend (€) 2021 vs. 2020

Lockdown 2
COVID-19

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

adjinn



350

300

250

200

150

100

50

N° BRANDS Trends - Fashion

Lockdown 1

COVID-19 Brands +16% No Brands

2021 vs. 2020

Lockdown 2
COVID-19

Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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AD FORMATS - Fashion

% SoV IMPRESSIONS 2021

VIDEO '

16 percentage points
more than in 2020

= Video

' = Billboard 51% / Half Page 49%
NATIVE

5 percentage points
more than in 2020

= Skin
= Leaderboard 28% /Square & Rectangle 66% /
Sky craper 6%

= Native

Others
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Thank you.
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